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Competition rules and conditions 

The aim of the inaugural Golf as a Product Research Awards organised by 

the Euromediterranean Centre is to encourage in-depth research into said topic 

by those involved in university education.  

 

Participants 

The awards are aimed at teaching staff and final-year students in tourism 

schools, faculties and postgraduate courses at universities in the following 

countries of the Mediterranean coast: Albania, Algeria, Bosnia and 

Herzegovina, Cyprus, Croatia, Egypt, Slovenia, Spain, France, Greece, Italy, 

Israel, Jordan, Lebanon, Libya, Malta, Morocco, Monaco, Montenegro, 

Palestine, Serbia, Syria, Tunisia and Turkey. 

Projects may be undertaken individually or as part of a team. 

Where an award-winning monographic study is carried out by more than one 

participant, all members of the team will receive a diploma and the prize money 

will be shared equally among them.  

All copyrights will be duly acknowledged and authorisation must be given for the 

Euromediterranean Centre to circulate and publish those studies considered to 

be of sufficient quality and interest. 

Similarly, the winner(s) of the competition will grant permission for their name(s) 

to be used and will agree to participate personally in the presentation and 

promotion of their work at any events deemed appropriate by the 

Euromediterranean Centre.  

 

 



   
 

 

Topic of the Research Project 

“The application of new information and communication technology tools to the 

management and marketing of golf as a product.” 

 

Project Presentation 

The study will be between 100 and 150 pages long and must be printed on DIN 

A4 (210 x 297 mm) paper and written in Word using Arial font size 12 with 1.5 

spacing. 

Graphs designed by the participants themselves must not occupy more that 

50% of the page. Those not designed by the participants must be included in 

the appendix at the end of the study.  

The project should be organised as follows:  

- Introduction 

- Aims of the study 

- Methodology 

- Chapters 

- Conclusions 

- Bibliography and sources consulted 

A tree-page Executive Summary in Spanish outlining the key points of the 

monographic study should be included at the beginning of the document.  

 



   
 

 

Projects may be presented in French, English or Spanish. 

The presentation of the project should comprise: 

� Two hard copies of the monographic study on printed paper. 

� A CD containing the files of the monographic study and a covering letter  

� A sworn declaration that the work is original. 

All work should be sent postage paid in sealed envelopes to the 

Euromediterranean Centre headquarters at the following address: Cámara 

Oficial de Comercio, Industria y Navegación de la provincia de Málaga. C/ 

Cortina del Muelle 23, 29015. All entries must be received by 30th October 

2009. 

In order to be officially entered in the competition, all participants must send a 

covering letter listing their full name(s), their date(s) of birth, CV, postal and e-

mail address(es), the university to which they are affiliated and a brief summary 

of two-page of the main points of the project to the Euromediterrnean Centre’s 

web page (www.turismoeuromed.com) by 1st January 2009. 

The presentation of the project will constitute implicit acknowledgement that the 

entrants fully and unconditionally accept all of the conditions outlined above and 

declare that the study in question is entirely their own work and has in no way 

been copied or adapted from the work of others, with the Euromediterranean 

Centre enjoying complete indemnity in this regard. 

 

 

 

 

 



   
 

 

Awards Jury  

The jury will comprise representatives of organisations and institutions involved 

with tourism in general and golf in particular at all levels.  

Previously, a Technical Commission, formed by university and expert 

professors, will make one it preselect of works, notifying it to the selected ones. 

 

Prizes 

The following prizes will be awarded: 

FIRST PRIZE: 12,000 euros  

SECOND PRIZE: 6,000 euros  

 

Dates and Deadlines 

DATE ACTION 

1ST JANUARY 2009 ENTRY APPLICATIONS  

30TH OCTOBER 2009 PRESENTATION OF PROJECTS  

31ST JANUARY 2010 PUBLICATION WINNERS 

MEDITOUR 2010 AWARD OF PRIZES 

 

 

 


